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About QY Research

Beijing Hengzhou Bozhi International Information Consulting
Co.,Ltd (QY Research in short) a new market research and survey
institute which is supported by experts from Chinese Academy of
Sciences(CAS) ,China Daily, National Bureau of Statistics of China
(NBS), China Customs, Tsinghua University, Renmin University of
China and some Third Part research institutes. QY Research
focuses on market research and survey and services clients all
over the world. The core business of QY Research is custom
research and multi-user research reports.

Key Products and Services:

Custom Research, Industry Research Report, NBS Data Bank,
China Customs Data Bank, and some other information consulting
services.

Background:

CAS is good at technology research and development, we can do
technology consulting project for the clients with the help of CAS.

China Daily-a China window for the world, the paper sales to more
than 150 countries all over the world. We can offer global market
survey through China Daily agency network around the world.

NBS: offer enterprise data bank and industry data bank of mainland
China.

China Customs: Data bank of import and export.
Colleges or Institutes: focus on data analysis and industry research.

Third Part Research: market research and survey.

www. gyresearch. com
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QY Research Customs Research

Industry Chain Research, Companies finance data research,
Manufacture technology and process technology research,
Manufacture equipments and raw material research. Products
and brand research, Competitor research, Market share and
market sizes survey, Industry development trend research,
Mainland China survey and over sea market survey,

Provinces or Cities market survey, Supply chain research,
Distributing channel system research, Marketing strategy
study, Management and finance data research, Market demand
research, Customer behavior survey,
Production/Suppliers/Sales/Demand (PSSD) survey. Import and
Export survey, Documents for public companies, and so on.

QY Research Survey Methodology

First Hand Survey:

Face to face interviews, Phone interviews, Discuss meeting
or Group meeting, Spot survey, Home visiting, Street visiting,
Net survey, E-mail survey, Company finance report etc.

Second Hand Survey:

Online information, Media reported information, News paper or
magazine information, Third part market report or information
materials etc.

Data Bank Information:

Data Bank of NBS, Data Bank of China Customs, Data Bank of
Associations, Third part Data Banks (such as IDC, GARTNER,
CCID, IN-STAT, ISUPPLY, DISPLAYSEARCH, CSM, Nielsen,
National Bureau of Statistics of other countries,...... ),

Register information etc.

www. gyresearch. com
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QY Research Research Report

Industry Research Report and Data Research Report:

Industry Research Report mainly focus on New technology and
New energies, Petroleum & Chemical, Healthcare industry,
Telecom, Electronics, Computer, Software and Internet, Car etc,
Industry Chain Research.

Data Report mainly according NBS, China Customs, Industry
Associations and some other institutes data bank produce Data
research report.

QY Research Research Methodology

Industry Research Report=Data bank+ Second hand information+
First hand information+ Quality Checking

Research Team( about 3-5 employees) complete a industry

topic report for about one month. All the publishers will

not be published without firm quality checking, all reports

should show our value for the clients.

Data Report=Data bank+ Data analysis+ Exports opinions+
Quality checking

Data report research team ( about 3 employees ) complete a
data report for about one week.

All data bank is ok before begin writing a data report, we

can make all kinds of tables and figures through our

software analysis tool. Our exports will offer the industry
conclusions and opinions at the same time. the team will
organize all the information and complete the data report.

www. gyresearch. com
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Contact Us:
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Address: Room 2106, Yingu Building,No.9,Beisihuan West

Rd. Haidian District,Beijing,100190,China

Mail: sales@qyresearch.com
hengzhouguoji@126.com

MSN: hengzhouguojiz@hotmail.com
hengzhouguoji@126.com

Web: www.gyresearch.com

TEL: 8610 82945717 82948023
Mobile: 86-13811796901 13717906866

Fax: 8610 8492 8023

Contact person:
Miss Lijing

For More detail information please contact with us.

www. gyresearch. com
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